Writing a Whitepaper
What is a White Paper?
Originally, the term white paper was used as shorthand to refer to an official government report, indicating that the document is authoritative and informative in nature. Writers typically use this genre when they argue a specific position or propose a solution to a problem, addressing the audience outside of their organization. Today, white papers have become popular marketing tools for corporations especially on the Internet since many potential customers search for information on the Web. Corporations use white papers to sell information or new products as solutions that would serve their customers' needs.
A good white paper is informative and is designed to show off the advantages of a product or technology.The objective is to educate, inform, and convince, not to geekspeak or marketspeak the reader to death. That's not to say that the white paper isn't slanted -- it is, in the end, an opinion piece. But it also provides real information that the reader can use.
· Abstract -- A one-paragraph description of what the paper is about. Do not state the conclusion here; simply tell the reader what the purpose of the paper is. Customers frequently read only the abstract and conclusion of white papers, so provide material that gives them a good reason to read the details.

· The Problem -- Two-to-three paragraphs covering the problem and a little background. Be straightforward and succinct. Avoid obfuscatory language, or what one white paper author calls "hidden assumptions."

· Understanding The Product's Design -- How the product works in general. While this is not the place to describe how the product solves the problem, the section is oriented so that the reader will be able to understand the product's application to the problem. This and the following section are the meat of the white paper.

· How the Product Solves the Problem -- How the application of the product solves the problem. Provide evidence of how the product solves the problem, and why it is the best solution available.

· Conclusion -- A one-paragraph summary of why the product is the best solution to the problem.
The Purpose of a White Paper
Typically, the purpose of a white paper is to advocate that a certain position is the best way to go or that a certain solution is best for a particular problem. When it is used for commercial purposes, it could influence the decision-making processes of current and prospective customers.
What Kind of Problems Do Readers Want to Solve?
The audience for a white paper can be the general public or multiple companies that seek solutions to their problems or needs. Typically, you will not know your audience personally, unlike when you write a recommendation report for your client. And yet, in order to persuade your audience, you need to focus on their needs. If you can address the problems that your readers want to solve, they will read your white paper for a solution. Otherwise, your white paper may not be read. It is important to emphasize your readers' interests rather than your interests, as shown in the example below:
Not: This white paper introduces ABC company's new freight service.
Instead: This white paper discusses how to choose a freight service company that best fits your needs.
White Paper: Organization and Other Tips
A white paper typically starts with a big picture and leads readers to the proposed solution. Make the headings clear and specific so that busy readers can scan the white paper effectively. The following are general guidelines on organizing a white paper.
Introduction / Summary
It is a good idea to provide a summary at the beginning of the paper in order to have busy readers quickly grasp the main point.
Background
A white paper needs to provide readers with general background information of a particular issue in order to help them make their decision based on the understanding of facts. Show them enough evidence that you are an expert on the subject. You might want to introduce some terminology or concepts that are central for understanding the solution or conclusion you will ultimately come to.
Problems
Here is where you can present the "problems" that your readers will be concerned. Point out problems from your readers' perspective. Make sure that you do not digress from the main subject; do not pose problems for which you cannot provide solutions.
Solution
After explaining the background and problems, propose your solution.
Conclusion
Write a conclusion in order to wrap up the white paper and enhance your readers' understanding.
Works Cited
Put the works cited at the end of your white paper. Do not forget to put the information of hyperlinked sources for the reader who prints out your white paper.
Other Tips: Visuals and Examples
Visuals and examples deepen the reader's understanding and make the white paper more appealing and persuasive. Because many white papers are published online and thus read on screen, it is important that the visuals are appealing to the reader who browses the Internet. Graphics (charts, graphs, diagrams, and tables) increase readability, if used properly. Also consider using case studies and examples in addition to theoretical concepts and models.
Learn More from Reading White Papers
White papers abound on the Internet. Find some using a search engine such as Google. Type in "white paper" and a topic that interests you. You can add "pdf" to your search because many white papers are published in PDF format. Learn the strengths and weaknesses of those white papers to help improve your own white paper.
